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Mission Statement — Woodcrest exists to introduce people to Jesus Christ and

encourage Christian growth through programs and partnerships that emphasize creation and

community.

Core Values — Asa ministry Woodcrest strives to develop a Christ-centered culture of..

Grace — Being recipients of God's amazing grace, we want to extend to grace to others.

Explanation: We want to be gracious toward our staff, guests, and partners. Practically this means being
eager to listen and quick to forgive when mistakes are made.

Generosity — As God richly blesses Woodcrest, we desire to be a blessing to others.

Explanation: We want to be generous toward our staff, guests, and partners by being able to look for ways
to share the resources we have. Practically this means showing appreciation, valuing volunteers, and going
beyond expectations to help our guests.

Integrity — As Christians we will strive to walk worthy of Christ and demonstrate honesty and love.

Explanation: We want to be above reproach when dealing with others. Practically that means that in our
business dealings we will strive to be honest and forthcoming. We want our word to be trusted and valued.
This includes being transparent and open in our communications and finances.

Community — Being one in Christ we want to create a space for people to belong.

Explanation: We want to develop a sense of community where staff, guests and partners feel like that they
have a safe place to be themselves and where their gifts and talents can be used for God's glory.
Practically this means welcoming people and seeking to remove unnecessary barriers to belonging and
serving.

Excellence — Our primary service is toward Christ and so we will strive to serve Him in a worthy manner.

Explanation: We want to serve with excellence using our time, talents, and treasures wisely. Practically this
means that we will do the best that we can with the resources that we have so that staff, guests, and
partners can experience the peace and presence of God when at Woodcrest.



